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Filming Tips: How to Capture Better Content with Your Phone 
 

●​ Use natural light: Position your subject near a window during daylight hours. It 
instantly improves the quality. 

 

●​ Keep your lens clean: It seems obvious, but a quick wipe can drastically improve 
clarity. 

​
 

●​ Film vertically: Always shoot portrait-style for TikTok and Instagram Reels. 

 

●​ Short, steady clips: Instead of one long video, film 4–5 shorter clips from different 
angles. 

 

●​ Record 2–3 seconds before and after each clip: Don’t hit record the exact moment 
someone starts talking or moving. Record a few seconds before and after to give 
yourself clean transitions for editing. 

 

●​ Move slowly: If you’re walking with your phone, move with intention and keep your 
movements smooth. 

 

●​  Avoid digital zoom: Zooming on a phone mid shot can look unprofessional. If you 
want a closer shot, either A) stop filing, and walk closer, or B) continue to film and 
take even, slow steps toward your subject. 

 



●​  Watch your background: A busy or messy background can distract from your 
subject. Take a few seconds before recording to adjust your angle or tidy the space in 
view. 

Bonus: Keep your energy up while filming 

If you are speaking or someone you are recording is speaking, encourage them to smile, 
move naturally, and talk with energy — it makes a huge difference on camera. 

Editing App to Use 
●​ CapCut (Free versions for Android & iOS)​

  → Great for beginners, with tools like trimming, transitions, text, voiceovers & 
music.​
  → Has pre-made templates to make editing even faster. 

Watch this simple tutorial here for Capcut for beginners.  

 

 

Using Canva for More Than Just Graphics 
Most people know Canva as a design tool for just posters or social media graphics — but it 
can do so much more. 

Canva also has a full library of video templates, including templates for Instagram Reels, 
TikToks, and Stories. These are drag-and-drop, beginner-friendly, and pre-designed to help 
your content look polished and engaging — without needing to be a designer. 

🟢 Tip:​
 Open Canva, type “Reels templates” into the search bar, and you’ll find loads of 
professionally designed layouts where you can simply add your clips and text. 

You can also: 

●​ Add animated text and transitions​
 

●​ Sync clips to music​
 

●​ Overlay your logo or captions​
 

●​ Resize your video for different platforms (Instagram, TikTok, Facebook)​
 

You can use it on desktop or download the Canva app to your phone for on-the-go editing. 

https://www.youtube.com/watch?v=924il_WauMk


It’s a great option if you want to add a little polish to your Reels or Stories without needing 
video editing experience. 

 

 

 

How to Optimise Your Instagram Profile 
Make sure your profile is working for you: 

●​ Use a clear profile photo (logo or recognisable image)​
 

●​ Make your short bio count (150 characters max)​
 Instagram bios are limited to 150 characters, so it’s important to be clear and 
concise. Use this space to say what you do and who you’re for. Think of it like a 
mini pitch — if someone stumbles on your page, would they immediately know what 
you’re about? 

→ Example: “Community garden in Tralee. Run by volunteers, open to all.”​
 → Example: “Events, classes & support for families in Kerry 💛 DM us to get 
involved!” 

 → Don’t waste the space with vague phrases like: “We’re passionate about making 
a difference in our local community.”  While well-meaning, it doesn’t actually tell 
someone what you do or how they can get involved. 

Instead, make it clear and actionable:​
 ✅ “Community clean-ups & events in Ballybunion — new volunteers always welcome!”​
 ✅ “Inclusive sports club for adults with additional needs. Based in Killarney.” 

The goal: If someone new lands on your profile, they should know in seconds exactly what 
you’re about. 

 

●​ Add your location — this helps you show up in local searches​
 

●​ Add a contact button — email or phone number (BOTH if possible)​
 

●​ Use Highlights to save useful Stories like events, FAQs, 

 

 



 Instagram: Creator vs Business Profiles 
Why I recommend switching to a Creator Profile: 

●​ You still get insights and analytics​
 

●​ You can add contact details and choose a category (like “Community Organisation” 
or “Public Figure”)​
 

●​ More access to trending audios than Business accounts (important for Reels!)​
 

●​ Feels more personal and human — ideal for local groups and small teams​
 

Business accounts are better suited to companies running ads, using Meta Business Suite, 
or integrating booking platforms. 

 

TikTok for Beginners: Why It’s Worth Your Time 
TikTok is the fastest-growing social media platform in the world — and it’s now one of the 
most-used search engines, especially among under-40s. 

People are literally searching “Where to eat in Kerry” or “Family events near me” 
on TikTok — and your video could be the one they see. 

Why it works: 

●​ TikTok shows your video to strangers, not just your followers​
 

●​ You don’t need fancy equipment — a phone is enough​
 

●​ The algorithm helps good content travel far (even from new accounts)​
 

Top beginner tips: 

●​ Use simple, clear text on your video (location + what’s happening)​
 

●​ Pick recognisable music (it doesn’t have to be trending — just familiar)​
 

●​ Add keywords to your caption like “Things to do in Kerry” or “BBQ in Tralee”​
 

●​ Start with one strong video — even 15 seconds can make an impact​
 

 



Post Consistently — Not Constantly 
You don’t have to post every day to succeed. One or two thoughtful posts a week is plenty — 
just stay consistent. Your audience will begin to expect and look forward to updates.​
 Tip: Set aside an hour a week to plan or create a post or two. It makes everything feel more 
manageable. 

 

People-Focused Content Works Best 
Instead of only posting graphics or posters, try showing the people behind the group. 

●​ A quick snap from a clean-up day​
 

●​ A photo of your team setting up for an event​
 

●​ A volunteer sharing what they love about the group​
 

People connect with people — not logos. 

 
 

 Your Audience Doesn’t Know What You Know 
Don’t underestimate the value of the “small stuff.” What feels obvious to you might be 
interesting to someone else.​
 Post about: 

●​ What’s coming up this week​
 

●​ How your group got started​
 

●​ How people can get involved​
 

●​ Behind-the-scenes prep for an event​
 It’s all content — and it helps people understand and connect with your mission.​
 

 

Calls to Action: Tell People What to Do Next 
Don’t forget to include a call to action in your posts. If you want people to volunteer, say it. If 
you want them to message, share, or attend something — invite them to. 



Examples: 

●​ “Message us to join the next session”​
 

●​ “Tag someone who should see this”​
 

●​ “We’d love your help next Saturday — DM for details” 
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